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INSIGHTS REPORT &
FLOOR GUIDE

TECHNOLOGY BUILDS:
•	 Stronger Bodies
•	 Greater Intelligence
•	 Better Security
•	 Richer Experiences
•	 A Sustainable Future

inside–A NEW WAY TO   VIEW THE FLOOR
CES has always been a hub for cutting-edge 
innovations, showcasing breakthrough products that 
defined their time. CES 2025 builds on this legacy, 
introducing immersive technology zones that bring 
the future to life, highlighting how innovation shapes 
our lifestyles and strategically aligning industries for 
a cohesive vision of tomorrow.



Over 27 percent of Gen Z consumers, and 33 percent 
of millennials are wearing health devices in 
20242 including health tracking rings watches 
and patch-type monitors. Look for advances in 
glucose monitoring presented by Abbott and 
Dexcom listed as a leading fitness trend for 2025.3

AARP’s innovation lab will have a large booth and stage 
and will feature start-ups that are part of their ‘AgeTech 
Collaborative’ and conversations focused on longevity. 
Their focus is to “accelerate the growth of startups 
tackling society’s most pressing issues as we age.”

T E C H  B U I L D S 
STRONGER BODIES

LIFE STAGE TECH

Digital health innovations are evolving into personalized, accessible, and intelligent solutions, blurring the lines between healthcare 

and lifestyle tech to seamlessly integrate well-being into daily life.

WOMEN’S HEALTH MENTAL HEALTH ACCESSIBILITY

Devices that track women’s 

reproductive health journey 

and solutions that enhance 

sexual performance or 

experience with be featured 

under growing tech categories, 

‘Femtech’ and ‘Sextech’.

Head-mounted devices (HMDs) 
will be featured to help people 

relax, reduce depression, and 

increase productivity. Mental 

health tracking apps, virtual 

therapy apps and telemedicine 

apps are where patients can 

meet with therapists in the 

comfort of their own homes.

Simplified television remotes 
that help seniors navigate the 
challenges of streaming and 
tools for video chats,  glasses that 
translate speech to text and a 
range of CO-BOT (collaborative 
robot) devices help those who 
face physical impairment are 
growing in numbers to support 
any and all physical activities in 
our daily lives.

The market for Beauty Tech devices remains 
strong with beauty tech users projected to reach 
over 500 million by 2029.4  Beauty tech devices 
include electronic face cleaning brushes, LED face 
masks, electrolysis, dermabrasion and devices 
for custom cosmetic formulation at home. 

WELLNESS TECH

Wellness has taken a general shift towards longevity as the largest 

goal.  Consumers are investing in “preventative specialized 

solutions” including cellular supplements like telomerase 

activators and NAD+ boosters, intermittent fasting, cold exposure 

and circadian rhythm optimization.1 New devices for at-home 

diagnostics continue to make a strong showing at CES with urine 

testing strips, cups and in-toilet devices.

FLOOR INSIGHT
Look for AI-driven mental health companions that 
leverage generative AI to provide real-time emotional 
support and personalized stress management - biometric 
sensing—via wearables—with conversational AI.

ON THE FLOOR – 
AI Innovations
From AI-driven beauty tech and wearable health devices to 
innovations in mental health and accessibility, technology is 
empowering individuals to optimize their health, enhance their 
appearance, and manage their well-being more effectively.
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•	 Finally, expect to see Smart Food & Beverages fortified 

with nutrients that 

support GLP-1 function, 

such as fiber, protein, 

and specific vitamins 

and minerals. In 2019, 

Impossible Foods shocked 

the CES community by 

launching the Impossible Burger 2.0. Look for GLP-1-

friendly food to debut this year.

BEAUTY IS NOT ONLY SKIN DEEP

Advancements in beauty technology are expected to optimize skincare and 

cosmetic practices, with the ecommerce market expanding to an annual 

growth rate of 8.57%.5   Beauty companies are using AI chatbots to improve 

online customer service.

Sephora’s new streamlined Reservation Assistant increased 

bookings for makeup appointments by 

11% enhancing customer satisfaction and 

increasing in-store spending.6

This year has also seen an explosion of new 

NAD+ supplements which are understood to 

support skin cell repair and integrity.  Other 

examples include Proven Skincare using 

data from the Skin Genome Project to devise 

formulations and Acorn Labs which is engaged in 

cryopreserving cells for customers.  

E X P E R T  C O N N E C T I O N

BRENDAN GALLAGHER
CHIEF CONNECTED HEALTH OFFICER, PUBLICIS HEALTH

MIRACLE DRUG MEETS MIRACLE TECH 
The steady evolution of Digital Health over the last 10 years will come 
crashing into the exponential, explosive growth of AI at this year’s CES 
2025. The scale and relevance of Digital Health has caused the CTA to 
move Digital Health into the Venetian, next to other symbiotic categories 
like Smart Home, Lifestyle and Food Tech. This will make for some 
wonderful Health Tech mashups!

I’m particularly interested in seeing what innovations arise at the crossroads 
of Glucagon-Like Peptide-1 (GLP-1) adoption and lifestyle changes 
associated with their success. GLP-1s are a class of medications that mimic 
a natural hormone to regulate blood sugar and promote weight loss, but 
sometimes are associated with nutritional deficiency and muscle loss.

With 7 million Americans currently taking GLP receptor agonists for weight 
loss or diabetes, and hundreds of clinical trials on the horizon, look for an 
entire ecosystem of ancillary support services to emerge. 

•	 Next-gen Wearable Biosensors 

will debut to continuously monitor 

glucose levels, insulin sensitivity, 

and other relevant biomarkers. 

Last year was crowned the “Year 

of the Ring”. What form factors will 

emerge this year?

M I X E D  R E A L I T Y  M A K E U P    

Kosé’s system offers an entirely new makeup 
try-on experience based on high-speed 
projection mapping technology. This system 
projects realistic makeup directly onto a face. 
In addition, it follows facial movements. 

•	 Joining any new hardware will be AI-
Powered Nutrition Apps that analyze 

individual data such as genetics, 

microbiome, and lifestyle factors, 

to create highly personalized 

meal plans. These plans could 

incorporate GLP-1 principles, such 

as low-carb, high-protein diets, 

to optimize weight loss and 

metabolic health.
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FLOOR INSIGHT
Expect to see multimodal systems (integration of 
multiple types of data simultaneously, like images, 
text, and sound) powered by generative AI creating 
more personalized experiences for the consumer.

LOOK FOR SMART HOME INTELLIGENCE ON THE FLOOR
AI systems analyze data from connected devices to learn a homeowner’s behaviors

NEURAL PROCESSING 
UNITS (NPUs)

5G WIRELESS NETWORKS NATURAL LANGUAGE 
PROCESSING (NLP)

Designed specifically to handle 
the demands of modern AI 
workloads. Unlike traditional 
processors like CPUs (Central 
Processing Units) or GPUs 
(Graphics Processing Units), 
NPUs excel at processing 
sensory data and performing 
pattern recognition tasks with 
efficiency and precision.

The rollout of 5G networks, 
which provide low-latency, 
high-speed connectivity and 
support for more connected 
devices, is also driving growth.  
The number of 5G connections 
is projected to reach 3.5 billion 
by 202511, enabling a host of 
new Smart Home technology.

NLP, along with far field voice 
recognition and other AI 
technologies, will allow voice-
activated smart home tech and 
applications to distinguish one 
voice from another, recognize 
voices from further away, 
recognize greater context for 
conversations and process more 
complex verbal commands.12

T E C H  B U I L D S
GREATER INTELLIGENCE

HOME TECH

Smart home intelligence will be 

showing up in everyday objects 

like ironing boards, furniture 

and even smart carpets that can 

determine wear patterns or detect falls.7 Over half of 

US consumers are projected to adopt smart home 

tech by 20258 and the IoT market is projected to grow 

from $5.1 billion in 2020 to 16.2 billion in 2026.9 

AUTONOMOUS TECH

These technologies use a combination of sensors, AI, machine 

learning, and real-time data processing to perceive their 

environment, analyze situations, and act accordingly.

On the floor, CES attendees can expect to see a wide range of driver assistance 

technologies such as speed limit recognition, collision 

avoidance, lane keeping technology and adaptive cruise 

control. Back again is Caterpillar with its large format 

autonomous machinery. Their exhibit, “The Next 100 Years: 

Experience What’s Possible,” is a must-see on the show floor.

Self-driving cars are now street-legal in several states, with early leaders 

like California, Nevada, and Florida paving the way. Google’s 

autonomous vehicle fleet has demonstrated the technology’s 

potential, collectively logging over 300,000 miles, showcasing the 

viability of self-driving systems in real-world conditions.10

COMPUTER INTELLIGENCE TECH

ON THE FLOOR – 
AI Innovations
Experience innovations that leverage machine learning to 
enhance efficiency, solve complex challenges, and deliver 
personalized, impactful user experiences across industries.
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RACHEL JOY VICTOR - COFOUNDER, FBRC.AI

2025 will see the wider scaling of AI agents as the next evolution of 
AI interaction beyond ChatGPT and other text-based conversational 
AI    platforms. Agentic workflows enable users to target the large-scale 
power of LLMs towards more specific functions and tasks. Their key benefits 
lie in the following features: 

A NOTE ON QUANTUM COMPUTING
This year, CES is spotlighting data processors and quantum computing, emphasizing their 
role in shaping powerful, efficient, and innovative consumer experiences. Quantum tech, 
leveraging quantum mechanics, is revolutionizing networking, computing, and sensing—
becoming synonymous with “future tech.” This year, select exhibitors will showcase cutting-
edge advancements in quantum technologies. Looking ahead, consumers can anticipate 
Quantum AI solutions—merging quantum computing and AI—with the potential to drive 
trillions of dollars in revenue over the next decade.14

E X P E R T  C O N N E C T I O N

TARGETED DIRECTIVES

Agentic AI is driven by high-level goals and constraints provided by users. 
The user can not only define the area of focus for the agent, but can also 
shape the perspective and biases (and personality!) with which that agent 
will analyze and execute on their task.

Multi-Agent Systems

For scale, agents with specific directives and unique inputs 
need to combine forces. A powerful extension of agentic AI 
in 2025 lies in multi-agent systems, where multiple auton-
omous agents collaborate to achieve complex goals. These 
systems mimic teamwork, with each agent specializing in 
a specific function while communicating and coordinating 
seamlessly between themselves.

 

Agentic AI surpasses the limitations of how we currently in-
teract with conversational AI by automating intricate work-
flows with a point of view, autonomously collaborating with 
other systems, and even troubleshooting live problems. This 
makes it invaluable for a variety of complex, multi-step pro-
cesses like coordinating supply chains, managing large-scale 
content production, or even personalizing investment port-
folios. The autonomous actions of agentic AI turns tedious 
workflows into seamless operations, freeing humans to fo-
cus on strategy and creativity. 

Beyond Chat Interfaces

Agentic workflows are able to go further than traditional conversational 
AI interactions because they act outside of the context of the chat 
interface. When designed well, 
agents can function as a 
more intelligent and adaptive 
Zapier-linking interactions 
across platforms, while 
drawing from live data.

Matter 1.4, a universal, open-source standard for 
smart home devices, will be showcased this year. 
Ensuring seamless interoperability across brands and 
ecosystems, it streamlines and automates a lot of the 
work previously done by users, automatically adding 
a Matter device to their main home smart hub.13New CPUs from AMD and Qualcomm are 

transforming Copilot+ with advanced AI capabilities. 
AMD’s processors optimize real-time AI tasks, 
while Qualcomm’s Snapdragon series enhances 
performance on mobile and lightweight devices. 
Together, these innovations enable Copilot+ to 
deliver faster, more efficient productivity tools.
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T E C H  B U I L D S
BETTER SECURITY

FLOOR INSIGHT
Look for new “post-quantum” methods of encryption 
and advanced AI tools designed to predict security 
breaches before they happen, and close down 
security breaches once they occur.

ON THE FLOOR – 
CYBERSECURITY ON ALERT

Cybersecurity will be a major focal point on the floor 
as enterprises grapple with evolving threats fueled by 
generative AI and automation tools spotlighting innovations 
protecting critical industries and infrastructure.

ACCESS TECH
Since 2024, exploitation of vulnerabilities as an initial access point for 

cyber breaches has surged by 180%, with web applications, unpatched 

systems, and misconfigured cloud services being the cause. The 

democratization of AI tools has also allowed  thieves, without a 

significant amount of coding experience, to attack with success.  New 

Cybersecurity solutions will come in the form of better encryption tools 

for WiFi, finer controls over data sharing, and AI-driven threat detection.15 

CONTROLLING ACCESS
Many home and car locks now use advancements in  biometric 

technologies (fingerprint, palm print and facial recognition) 

attaching multiple sensors and 4K resolution video cameras to 

consumer phones.16  New encryption tools have been created to 

keep our cars (and autonomous driving technology) safe from 

hackers.  And AI is even infused into pet doors–recognizing Fido 

and letting him (and only him) in at the right time.

QUANTUM-RESISTANT TECH
Quantum technologies will also play a role in cybersecurity with 

quantum-resistant cryptographic algorithms and quantum key 

distribution systems. Look for a 

partnership between CES 2025 

and The Quantum World Congress 

who will present Quantum Means 

Business: A Quantum World 

Congress Program. 

Companies like 
SNAPPASS will offer 
a next-gen two-factor 
authentication 

that combines facial 
recognition with card-based access. It will 

validate ownership with facial recognition on 
every use.  In response to the rise of AI-powered 
deepfake threats, SNAPPASS leverages its own 
AI to enforce robust security measures.17

PAWPORT
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At the same time, the concept of “crypto-agility” is key: the ability 

to quickly adapt and replace algorithms as threats evolve. This 

isn’t a one-and-done solution—it’s a continuous process.  Leading 

global organizations, including NIST, ETSI, and ISO, are shaping 

the standards for quantum-safe encryption. Their work will guide 

businesses across industries in securing sensitive data today, before 

quantum computing turns security into swiss cheese tomorrow.  The 

takeaway? The quantum era is coming fast, and proactive steps now—

like adopting PQC and crypto-agility—ensure your business is ready to 

thrive in a quantum-powered world.

S A F E T Y T E C H  –  W E A R A B L E S  G R O W U P T R U T H  T E C H  –  A I  TO  H E L P A I
Wearables can detect when we fall or need help and 

call friends, family or even 911 if needed.  Other 

types of wearables can help us safely cross the 

street or even avoid obstacles as we cruise down 

the sidewalk with our motorized skateboards, 

scooters or bikes.

Solutions like AI-infused recorders at ATMs, that help deter 

robberies and also cameras mounted in our cars, that learn when 

we are fatigued are new approaches to “agentic” safety tech.  

Smart cities will also be filled with cameras and sound detectors 

that can identify and locate gunshot sounds, determine when 

crimes are in progress and detect fires before they can spread.

Many have lost trust in the news, media, and governments.  As a result, 

trust mechanisms and verification systems are more important than 

ever.18 Advancements in watermarking and other forms of metadata 

can prove that a particular audio or video is from a trusted source.  

Blockchain is a useful, transparent and permanent way to record data 

guaranteeing many types of truth or “verifiable qualifications.”

 

CTA has worked with NIST (National Institute of Standards and 

Technology) to develop the U.S. Cyber Trust Mark, a voluntary 

national cybersecurity labeling program for qualifying 

consumer smart products.19 The standardized mark 

and QR code appears on Cyber Trust Mark devices 

providing consumers with information around how 

the device protects their data.

E X P E R T  C O N N E C T I O N

FACING THE QUANTUM DECODE THREAT: PREPARING FOR 
THE QUANTUM ERA WITH POST-QUANTUM CRYPTOGRAPHY

The quantum future isn’t just sci-fi anymore—it’s knocking on 

our door. Recent breakthroughs in quantum computing show 

that what once seemed impossible is becoming reality. Imagine 

solving problems in minutes that would take today’s fastest 

supercomputers trillions of years (yes, trillions).

The race to secure data has already begun, and smart organizations 

are gearing up with quantum-resistant cryptography to stay 

ahead of the curve.  Think of it as preparing for a storm before 

the first raindrop falls. Emerging solutions like post-quantum 

cryptography (PQC) are designed to safeguard critical systems, 

from digital signatures to key exchanges.

CRISTINA DOLAN - SENIOR LECTURER, COLUMBIA UNIVERSITY
ADVISOR, CRIMSON VISTA / BOARD DIRECTOR, SEALSQ
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T E C H  B U I L D S
RICHER EXPERIENCES

AR and VR markets are expected to 
nearly double between 2024 and 2028.20

FLOOR INSIGHT
Expect to see fashionable smart glasses offering 
immersive features like onboard artificial 
intelligence, cameras for livestreaming, and built-
in hearable solutions.

ON THE FLOOR – 
TAKING ENTERTAINMENT TO THE NEXT LEVEL

Explore how technology is transforming experiences, 
blending smart hubs and advanced screens for 
entertainment with AR and hyper-personalized retail, 
creating a more immersive, connected, and tailored world.

AI, PHONE HOME
New TVs and entertainment hubs will feature 

onboard AI, a type of artificial intelligence that 

specifically integrates within a system or device, 

allowing it to perform tasks and make decisions 

directly on the platform – without needing to 

send data to a remote server.

THE SCREEN’S THE THING
2025 will continue to offer advancements in screen technology with brighter, 

higher resolution, more lifelike screens with new form factors that bend, fold or are 

transparent.  Transparent OLED screens allow screens to appear everywhere from 

mirrors, windows and other household surfaces. Watch for product announcements 

with screen technologies such as Mini-LED, Micro LED and QD-OLED.

Customer fatigue over 
subscription costs will remain 
strong in 2025, with 52 percent 
of US TV watchers saying 
subscriptions are getting too 
expensive (77% increase since 
2020).21 But we will likely see 
many users continue to watch 
broadcast TV (nearly 90% of 
consumers worldwide still 
watch broadcast TV every day).

Free Ad-Supported Television 
is a solution for subscription 
fatigue with 17 percent of US 
consumers watching Tubi, and 
15 percent saying they watched 
Roku in the last month.22

Social media will continue to be a 
dominant theme in entertainment 
with time spent watching social 
media videos increasing to over 
one hour per person per day.23 

Much of this growth has been 
fueled by TikTok’s over 1.5 billion 
monthly active users.24  TikTok is 
extremely powerful for selling 
products (generating over $2.5 
billion annual sales in beauty 
products alone).

SUBSCRIPTIONS FAST SOCIAL MEDIA

EVOLVING STREAMING CONTENT AND DISPLAY INNOVATIONS
Major trends are emerging in streaming, social media, and screen displays:

This just in! TikTok may 

soon be banned in the U.S.
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THE TECH-ENABLED EXPERIENCE ECONOMY: DATA-DRIVEN AND DYNAMIC

Home entertainment, fueled by the proliferation of streaming 

capabilities, is evolving into a more connected, interactive ecosystem, 

with integrated smart devices creating more opportunities for 

advertisers to deliver hyper-targeted, contextually relevant ads based 

on real-time data.

Similarly, shopping is being revolutionized by AI, AR, and data 

analytics. Brands are relying on platform partners to deliver vast 

amounts of sophisticated data to predict consumer needs before 

they even surface, delivering personalized recommendations and 

dynamic pricing. 

Expert Opinion: 
RITA FERRO, PRESIDENT GLOBAL ADVERTISING, DISNEY
“Technology has transformed the ways brands connect with viewers 

in streaming and live sports. Consumers today expect personalized, 

adaptive and immersive experiences, and we’re redefining the 

intersection of audience insights and AI to supercharge impact for 

marketers. Automation is taking that one step further by delivering 

real-time, relevant ads that foster stronger connections to consumers. 

In such a dynamic space, the lines between entertainment, commerce, 

and advertising continue to blur, giving brands and viewers more control 

over the experience while providing a direct feedback loop with fans. 

Disney Advertising is committed to redefining the advertising experience 

with the most scaled streaming-first ad tech stack in the industry.”

Expert Opinion: 
 LAURA JONES, CMO, INSTACART
“As a marketer with deep roots in Silicon Valley, I’m excited to be 

witnessing a transformative moment in retail where technology 

is seamlessly connecting content and commerce. Retail media 

has fundamentally changed what’s possible – turning traditional 

channels like TV, digital video, and even online recipes into 

instantly shoppable experiences. As this technology expands 

into new mediums, companies like Instacart will continue driving 

innovations that create value for both brands and consumers.”

E X P E R T  C O N N E C T I O N

Technology is drastically reshaping consumer expectations around entertainment, 
retail, and beyond, ushering in a new era where personalization and immersion 
are at the forefront. In the experience economy, consumers no longer seek just 
products or services—they demand tailored interactions that align with their 
unique needs and preferences. This shift is driving marketers to rethink how they 
engage audiences, with data at the core of crafting these dynamic experiences.Consult. Convene. Co-invest.

LG Electronics has announced that it will 
launch the industry’s “most flexible display” 
with a screen that can be folded, twisted and 
stretched up to 50 percent from its original 
size without image distortion.25

IMMERSIVE TECH IN ENTERPRISE
AI has definitively impacted the convergence between the real and digital 

worlds with advances in Augmented Reality (AR), Virtual Reality (VR) 

and spatial computing.26 Each of these technologies is experiencing 

significant growth in commercial and industrial sectors for immersive 

collaboration, training, remote workers, improved safety and product 

visualization.

The global market for digital holography (captures and reconstructs 3D 

information about an object or scene using light wave interference and 

computational processing.) is expected to reach $6.5 billion by 2025.27  

New advances in holographic technology include transparent cameras, 

and digital projection systems that can create virtual mannequins to 

direct customers through stores.

Digital Twin technology will be showcased at various exhibitors, 

transforming sectors by enabling real-time monitoring, predictive 

analysis, and optimization of complex systems.
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T E C H  B U I L D S
A SUSTAINABLE FUTURE

SUSTAINABILITY

Not longer just a marketing play but a paradigm shift influencing 
every technology sector as societies confront climate change, 
resource scarcity, and the need for long-term resilience. 80% of 
companies see sustainability as a potential revenue driver.28

2

RENEWABLE ENERGY SOURCES

According to the International Energy Agency (IEA) by 
2025 solar power is expected to meet almost half the world’s 
electricity demand.29 In the US alone, solar will grow over 
75 percent  in the next year30 due to the fact that home solar 
energy collection has  become smaller,  more efficient and cost 
effective with the introduction of better storage systems.31  

GOING OFF GRID  

Sustainable power solutions like solar and wind are offering 

consumers the ability to move completely off-grid, whether 

for camping, van living, tiny homes or  other installations. 

ALTERNATIVE MATERIAL DEVELOPMENT

Graphene, which offers longer lifespans and energy 

density as well as reduced environmental impact.

CONSERVATION TECH 

The Circular economy — a model of production that aims to keep 
products, resources and materials in circulation and reduce waste 
has led to efforts tracking ethical sourcing (H&M’s initiative to track 
cotton back to sustainable sources), recyclable packaging and 
renewable packaging derived from natural materials such as algae.

SMART HOMES GO GREEN

Smart homes now include AI-driven 
sensors and apps that track in-home water 
usage, detect leaks, drive more efficient 
use of electricity, improve the efficiency of 
HVAC systems and break down food waste.

FLOOR INSIGHT
In the North Hall technologies like 5G, cloud, 
cybersecurity, robotics, and AI are demonstrating 
a digital co-existence,  highlighting their seamless 
integration into daily life and enterprise operations.

ON THE FLOOR – 
Sustainable practices, new energy 
sources and cutting-edge products
Explore the latest in solar power, energy storage, and eco-
friendly tech. See innovations in clean air, water, and food 
solutions, along with the newest electric vehicles and 
sustainable products to pave the way for a green future.
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Autonomous Robo-Taxis 
Elon Musk captured substantial media attention with his Robotaxi 
event in October. However, Waymo’s incredible growth is a bigger story, 
increasing autonomous rides from 1.3 million in 2023 to over 5 million 
in 2024!  Waymo is adding more markets, including Tokyo, and will 
partner with Uber beginning in 2025. Analysts believe the autonomous 
transportation business could be worth $5 trillion. Tesla will begin real-
world testing of its Robotaxi in 2025, while General Motors just nixed 
its autonomous division after spending $10 Billion on the venture. 

Government Regulatory Chaos
In November, a leading industry lobbying group sent the Trump 
transition team a letter pleading for consistency in emissions and fuel 
economy regulations. During the Biden administration, car companies 
invested billions in electrified production facilities to achieve state and 
federal emissions standards. The incoming Trump administration has 
signaled massive changes to these policies. Automakers are facing 
similar regulatory whiplash in countries worldwide.

Buckle Your Seatbelt for 2025
2025 promises to be another fascinating year in the industry as the 
legacy automakers adapt to new regulations, tariffs, technologies, and 
the rise of Chinese manufacturers. Despite the industry’s enormous 
challenges, it has always displayed a unique resiliency and ability to 
succeed.  I’m confident it will do it again.

E V  T E C H  A N D  M O B I L I T Y

Toyota’s keynote will focus on their Woven City initiative:

“Toyota is redefining what it means to move. We’re challenging 

the current state of mobility by enhancing the movement of 

people, goods, information and energy. Centered around three 

core concepts - A Living Laboratory™, Human-Centered, and Ever 

Evolving City™ - Woven City serves as a test course for mobility to 

fulfill our purpose of well-being for all.” 33

Advanced air mobility solutions will also be highlighted, in 

the West Hall exhibitors will present the latest developments 

in single and multi-passenger air mobility vehicles such as 

Electric Vertical Takeoff and Landing (eVTOL) vehicles. These  rely on 

advanced battery systems and lightweight materials to 

achieve quiet, low-emission operation, making them 

ideal for densely populated areas.

NVIDIA CEO Jensen Huang will officially open CES 2025 with 
a livestreamed keynote, highlighting how NVIDIA’s GPUs will 
transform industries across the globe, powering the future.

E X P E R T  C O N N E C T I O N

In the automotive industry, the only thing advancing faster 
than technology is the ever-evolving regulatory landscape 
surrounding it.

The auto industry is amidst a moment of disruption that is more 
significant in scale than anything since Henry Ford introduced 
economies of scale. Automakers are simultaneously grappling with 
three challenging dynamics:  the transition from gas-powered engines 
to electrified, potentially game-changing autonomous vehicles and 

constantly shifting government policies.

Transition to Electrified Vehicles

In 2024, American consumers continued to increase adoption of 

electrified vehicles, accounting for 20% of total sales, up from only 7% in 

2021. Fully electric sales rose 8% and will surpass 1,000,000 units for the 

second consecutive year, fueled by generous automaker and government 

subsidies.  The growth in hybrids and plug-in hybrids was even more 

impressive, up 30% and 17%, respectively. Automakers will continue to 

be challenged to align their production and capital investments while 

balancing consumer demand and regulatory requirements balancing 

consumer demand and regulatory requirements.

EVs are here to stay. 
Explosive growth in market shar34 
means Electric Vehicles (EVs) are poised 
to dominate the automotive industry.  

Tesla’s Supercharger network will 
soon be accessible to non-Tesla EVs 
via the North American Charging 
Standard (NACS) plug, accelerating 
widespread EV adoption by reducing 
barriers for consumers.32

BRIAN FINKELMEYER
SENIOR DIRECTOR,
ENTERPRISE ADVISORY AND INSIGHTS, COX AUTOMOTIVE
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