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FIVE TRENDS IMPACTING MEDIA & ENTERTAINMENT 
The Year That Changes Everything
In 2022, we will watch the seamless integration of digital/virtual with real-world experiences across the Metaverse, Retail, Sports, & Gaming.

This will be a pivotal year for many emerging technologies that could forever change virtually every aspect of our lives. We highlight 5 trends 
taking shape as our digital and physical worlds merge in ways we’ve never before witnessed. 
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Web 3.0 refers to the next internet revolution. It aims to put more 
control back in the hands of content creators. 
It’s built on the blockchain, which is the tech that powers 
cryptocurrencies. 

Web 3.0 is how we will view the future generation of the internet.1   
In this next iteration of the web, users can produce, monetize, and 
control their own content. 

The chart below summarizes the progression of the different 
phases of the web over the past few decades.

Since then, the tech industry has laid the foundations for a non-
fictional metaverse. 

So, what exactly is the metaverse? Andrew White, Distinguished 
VP Analyst from Gartner says, “If you believe the hype, it will be 
the digital twin of the universe.” Or if you take a more modest 
view, it will be “the digital twin of our own world.” 3  

Global internet penetration, tournament-style online gaming, 
and VR headsets have paved the way to more advanced 
metaverse features. These include digital avatars, tradable 
digital assets such as NFTs, and digital real estate. 4 

By changing their name, they introduced the concept to the 
general public in a way that good science fiction could never do. 
Facebook’s metaverse is expected to evolve over the next 
couple of decades, with global partnerships playing a key role.  
Look for new roles around 
"worldbuilding" to become in demand resources.

Beyond Facebook’s definition of the metaverse, it is a place 
where people can experience a stronger connection between 
their digital and physical lives. Its focus is on universality and 
decentralization.6  

The metaverse has three main components to it besides the 
internet itself: XR (extended reality), blockchain, and AI.7  

THE NEXT VERSION OF THE INTERNET-WEB 3.0

Web3.0 and the metaverse are inextricably linked. Web 3.0 is first 
and foremost an advancement over Web 2.0. The metaverse is a 
futuristic period in which computer-assisted tech enables humans 
to enter into the digital domain.2   

THE METAVERSE

The term metaverse is new to many people, but its origins have 
been around for nearly three decades. In the 1992 novel Snow 
Crash, sci-fi author Neal Stephenson introduced the idea of the 
metaverse. He paints a picture of a futuristic and dystopian world. 

Last September, Facebook hinted at the idea of the 
metaverse in its press release:
“The metaverse is a set of virtual spaces where you can 
create and explore with other people who aren’t in the same 
physical space as you. You’ll be able to hang out with friends, 

work, play, learn, shop, create, and more.” 5

Unity’s Tony Parisi identifies seven “rules” to the 
metaverse:8 

• There is only one metaverse

• The metaverse should be for everyone

• Nobody controls the metaverse

• The metaverse must always remain open

• The metaverse is hardware-independent

• The metaverse is a network

• The metaverse is the internet
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DAOs got a bad reputation in 2016 when $50 million of crypto was 
stolen from a DAO hack that was supposed to be safe and secure. 
Since then, great strides have been made in the safety and security 
DAOs, although there are still some risks. 17   

NFTs
NFTs are a fascinating phenomenon of Web 3.0 and the metaverse. 
They have exploded over the past two years. 

NFT stands for non-fungible token. They are one-of-a-kind digital 
assets supported by blockchain technologies, primarily the Ethereum 
blockchain. NFTs could be anything from art, music, videos or even a 
tweet.9   

Last year, Jack Dorsey, former head of Twitter, turned his very first 
tweet into an NFT and sold it on the blockchain for over $2.9 million.10 

The most expensive NFT sale to date was The Merge by digital artist 
Pak. The total sale was for $91.8 million! Pak’s real identity remains 
unknown. In spite of this, Pak has had a huge influence on the digital 
art and NFT market.11  

These tokens are making waves in the world of digital art by bringing 
together the uniqueness that made physical art special and applying it 
to digital art. 12

FINTECH - CRYPTO & DAOS
Everyone in the banking world is talking about Fintech. Fintech, or 
financial technology, companies number around 26,0000 globally. 
About 30% of banking customers currently use one financial service 
from a nontraditional provider. 14  

Fintech Today Magazine identified 17 different trends that are 
defining the future of fintech and the banking industry. They are: 
Blockchain, Sensors & Internet of Things (IoT), Mobile Payments & Digital 
Banking Services, Augmented Reality & Virtual Reality (AR/VR), 
Smart Contracts, Robotic Process Automation 
(RPA), Voice Enabled Payments, Virtual Cards, Autonomous 
Finance, Biometric Security, Artificial Intelligence (AI) & Machine 
Learning (ML), Open Banking, Cyber Security, Big Data, RegTech 
(Regulatory Technology), Gamification, and Quantum Computing.

In the crypto world, DAOs have been gaining a lot of attention. 
DAO stands for Decentralized Autonomous Organization. Cooper 
Turley, an investor, and builder 
of several popular DAOs says, “A DAO is an internet community 
with a shared bank account.” 15 

A DAO involves a small group of people who pull their capital 
together and decide what they are going to invest in Typically, 
Ethereum wallets are used in DAOs. Since they are decentralized, 
DAOs are not governed by one person or entity. Voting power or 
membership in DAOs are usually attained through buying 
governance tokens that are cryptocurrencies tied to a specific 
project. There are generally Os: those that manage blockchain-
based projects and those that make investments. 16

• The PleasrDAO that collects various NFTs 
and invests in other assets.

• The Komorebi Collective DAO that funds 
women and non-binary crypto founders.

• The MetaCartel Venture DAO which is a for-
profit business that invests in early-stage 
decentralized applications.

“NFT’s tie the physical good with the digital experience in a unique 
way that micmics soe of the popular limited-release physical good 
drops we’ve seen rise in popularity. Translating that into a scare sset 
is really valuable to the communities and their passionate fans.”

Nicolas Brown Co-Founder and Managing partner, Imaginary13
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Advertisers have long relied upon 3rd party cookies when targeting 
their digital advertising to consumers. 3rd party cookies have 
powered the economic engine of the digital advertising industry for 
nearly three decades. They are primarily used to track users across 
websites and to serve more relevant ads to them. 18

Today we are witnessing the demise of 3rd party cookies, which are 
being slowly phased out and are set to be eliminated by the end of 
2023. At that time, Google’s Chrome browser, (which makes up 
about 65% of the global browser market)19  will no longer support 
3rd party cookies. 

This leaves a huge gap in the way consumers are targeted with 
ads. Those advertisers with healthy amounts of 1st party data 
are set to win. Businesses collect 1st party data directly from 
customer activities such as website visits, email sign-ups, 
purchase history, and customer reviews.

Acquiring new customers is growing increasingly expensive for 
brands, so the need to develop long-term relationships with 
their customers is even more critical. It’s no surprise that for 
many companies, brand building is at the core of their 2022 

business building strategies.20  Having quality 1st party data is 
more important than ever before. 

Beyond 1st party data, marketers are experimenting with other 
non-traditional ways of reaching their consumers 
in the absence of 3rd party cookies. We are seeing the rise of 
marketing trends such as private communities, VIP events, live 
shopping, NFTs, and omni-channel shopping experiences

DATA CLEAN ROOMS
Another potential solution for the absence of 3rd party cookies 
is data clean rooms. These are neutral cloud-based applications 
that allow multiple 1st party data partners to comingle data 
securely and safely. To comply with the data regulations, no 
Personal Identifiable Information (PII) is shared in these rooms. 

The “walled gardens” such as Amazon, Google, and 
Facebook all use data clean rooms and will all claim 
adamently they did not event the concept..21  

“We and a partner combine a data set with very specific rules and 
controls around how each party can operate within the shared 
environment,” said Scott Shapiro, a product marketing director 
for measurement at Facebook

DATA AND PERSONALIZATION GROW UP

According to Gartner, by 2023, 80% of 
advertisers with media budgets of $1 billion or more 
will utilize data clean rooms.22
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MODERN GAMIFICATION 
SOLUTIONS
Although gamification has been around for decades, it has vastly 
improved in the last few years. Early gamification efforts rarely had 
a direct impact on business results. 

Tactics such as badges or cartoonish elements in older loyalty 
programs didn’t move the sales needle. 

However, modern gamification solutions combine transactional 
and non-transactional aspects. Together these work to build 
emotional connections with consumers and trust over time. The 
brand marketer’s goal is to balance privacy compliance with a more 
personalized shopping experience. 

DYNAMIC SEARCH RESULTS
The next major trend in personalization is dynamic search results. 
As an example, a business sends an email to consumers with 
personalized product recommendations in it powered by AI. 

The code integrated into the emails powers the specific product 
recommendations for each consumer. This code doesn’t get 
activated until consumers actually open the emails. 

Therefore, the individual consumer’s latest shopping trip items would 
be considered between the time the business sends the emails and 
when each consumer actually opens the email (even if it is days later). 
These dynamic product recommendations are generally much more 
accurate than static ones.23

Nielsen’s shortcomings were made more apparent during the 
pandemic. Last August, the Media Ratings Council 
(MRC) suspended Nielsen’s accreditation due to poor performance 
issues. 25

Now we have a slew of measurement alternatives gaining steam in 
the marketplace. The companies that are 
most often mentioned as Nielsen substitutes are iSpot. TV, 
ComScore, and VideoAmp. In a bold move, NBCU just signed a deal 
with iSpot to be their first “certified measurement partner.” 26

However, Nielsen has been working to address their measurement 
challenges. Earlier this year at CES, Nielsen debuted its first iteration 
of their cross-platform measurement tool, Nielsen One Alpha. The 
company plans to have the fully functioning Nielsen One tool that will 
measure linear TV, streaming TV, Connected TV, and digital channels 
up and running by the end of 2022.27

INVESTMENT IN-HOUSE SKILLS

Due to the increasing importance of 1st party data, 
CMOs are heavily investing in their own data capabilities, 
technologies, and teams with this specific expertise. They need the 
proper resources and people to help collect, store, organize, and use 
data for advertising and marketing.24 

MEASUREMENT 
ALTERNATIVES TO NIELSEN

Speaking of data, TV Network executives have long complained that 
Nielsen hasn’t been accurate when measuring their shows’ viewers. 
They also take issue with their antiquated practices for measuring 
viewers outside oflinear TV, particularly in the streaming space.

According to Christian Selchau-Hansen, Founder 
and CEO of Formation.ai, brands that use 

from 6-10%.

ngamification see their growth increase anywhere 
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THE OMNI-CHANNEL EXPERIENCE
As the pandemic wanes, the customer buying journey will 
guide the next phase of how media and brands interact. 
Commerce is quickly evolving to omni-channel — the 
seamless integration of digital/virtual and physical worlds. 
These two areas can no longer be siloed. 

Many brands currently offer multi-channel experiences to 
their customers which involve several touchpoints, but they 
may not all be integrated. That’s the big difference between 
omni-channel and multi-channel.28

It’s easier now more than ever to buy and sell products and 
services online. As a result, Direct to Consumer (DTC) brands 
face rising competition. 

Digitally native brands are leading the omni-channel 
movement. Companies like Apple, Disney, and Amazon 
have been masters at creating a unified customer buying 
journey via digital and physical experiences.

Moving forward, it’s likely that smaller DTC companies will 

evolve their omni-channel plans and improve their customer 
experiences.29

It’s important that consumers have the opportunity to 
effortlessly move between the various retail, digital, and 
social channels. Brands will seek to provide consumers with a 
consistent and positive shopping experience, regardless of 
channel. Retailers need to create engaging and memorable 
experiences to win both online and foot traffic.

There’s also been a massive increase in the number of 
channels businesses are selling on. This provides brands an 
opportunity to earn increased revenue. However, it also comes 
with the new challenge of flawlessly integrating the digital/
virtual and physical worlds. 

Popular omni-channel sales strategies include offering 
in-store shopping by appointment, scheduling these 
appointments on apps, creating pop-up in-person 
experiences, and enhancing personalization. 30

We also see the use of physical retail as a form of advertising to 
make customer acquisition more affordable. The lines 
continue to blur between digital and in-person retail. Many 
businesses are now using brick and mortar locations as 
fulfillment centers, especially when favorable lease terms come 
into play. 

While there is a post-pandemic return to in-store shopping, 
consumers tend to prefer both in-person and online shopping 
experiences. 

Moving forward, the enduring brands will be the ones who can 
successfully integrate their digital and physical channels along 
their consumer messaging and positioning.

FRIENDS POP-UP
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Video is everywhere and continues to grow and evolve. 
Video distribution and formats make significant progress as a 
multitude of streamers, business models, and platforms 
churn and scale.

Streaming services that offer viewers free ad-supported 
programming are one of the hottest trends in video today. 
There are two main types of free ad supported viewing: 
Free Ad Supported Streaming TV (also known by the 
acronym FAST) and Ad Supported Video on Demand 
(AVOD).31

Although they are technically different, these terms are often 
used interchangeably. FAST refers to programming that is 
streaming while AVOD refers to programming that is 
viewed On Demand. 

The top players in this ad supported streaming/VOD arena 
include Pluto TV, (Viacom CBS), Peacock (NBC Universal), IMBD 
TV (Amazon), Tubi (FOX), Xumo (Comcast), and Roku. 

There will be explosive growth in the AVOD space over the 
next few years. AVOD expenditure for TV episodes and 
movies is forecasted to grow 144% over the next 4 years to $66 

billion across 138 countries. 32

- YAHOO FINANCE

AVOD and digital video are continuing to grow, at the expense of 
linear TV advertising budgets.

At the same time, Subscription Video On Demand or SVOD 
(such as Netflix, Disney+, Hulu, Amazon Prime, and HBO Max) is a 
more mature model that is beginning to lose its shine. 33

The long-term future of SVOD is somewhat uncertain as the 
momentum in the short-term slows down. The competition in 
this space is fierce. Many consumers are starting to experience 
subscription fatigue. This prompts them to reevaluate how 
many streaming apps they are willing to pay for. 34

VIDEO TAKES CENTER STAGE

Video is making social commerce more “sociable” as marketers 
expand their efforts into Live Shopping, video consultations and 
personalized product recommendations.37 

In terms of shopping, video is becoming the primary way that today’s 
consumers make purchase decisions. Shopify reports that 46% of 
consumers would prefer to watch a product video before they buy it.35

81% of companies report they plan to maintain or increase their 
investment in live stream shopping experiences over the next year.36

Videos are becoming more shoppable as well. This means the videos have 
clickable calls to action built in for shoppers to easily purchase while they 
watch video. 
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Live stream shopping experiences are the latest trend 
in e-commerce. Think of QVC or Home Shopping 
Network, except on mobile devices instead of traditional 
television.

Related to live shopping is social commerce. This is when 
buyers can make a purchase directly on fb or another social app 
without leaving the platform. eMarketer anticipates that social 

commerce is set to nearly triple by 2025.40

Social media platforms like Instagram and TikTok increasingly 
use short form video to sell products. Last summer, Adam 
Mosseri, product head at Instagram made waves when he 
said Instagram was no longer a photo sharing app. 

Rather, the platform would now lean more into short form 
video and shopping to compete with the likes of TikTok and 
YouTube. 38

As entertainment and shopping converge, video will definitely be 
in the center of the stage.

“My prediction is that in a couple years, the hottest role for a 

brand to hire is going to be a head of live shopping.”39

Kevin Gould

Co-Founder Glamnetic
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SPORTS
2022 will be a banner year for sports, including the Beijing 
Winter Olympics, Qatar World Cup and Women’s 
Euro Championship. 41

datadriveninvestor.com 

The new generation of fans expects to be able to share their 
experiences without geographical boundaries, leveraging 
digital tools to be front row and experience their favorite 
teams.

With the launch of 5G on the horizon, VR in sports, 
gaming, and entertainment is undergoing massive 
changes. VR technology will now allow sports fans to be in 
more immersive experiences. They can watch sporting 
events from a variety of angles and even be a part of the 
action in the game. 42

The total VR in Sports & Entertainment market was 
valued at $2.3 billion in 2020. By 2023, that is projected to 

reach $56.7 billion. 43

The NBA is offering virtual courtside seats on Meta’s 
Oculus Quest 2 devices (retail is $299). The headsets were a 
popular 2021 Christmas gift. This indicates that people are 
now more open to giving VR a try, especially for Sports.44

(BNNBloomberg)

GAMING
This year we should expect to see more VR in gaming as well. 
Meta’s VR headsets are one of its fastest growing businesses. 
There is a rivalry brewing between Meta and Apple, which is 
supposedly developing their own headsets and smart 
glasses. Microsoft is in the game as well; they have the 
HoloLens and Altspace and Mesh mixed reality platforms.45

For both sports and gaming, micro audiences are a hot 
trend. The concept is to have micro influencers engage 
smaller fan audiences in both arenas more intimately, and 
thus more effectively. 46

EVOLUTION OF THE FAN - GAMING AND SPORTS
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